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agenda

what Is a blog tour?

examples

why consider a blog tour?

how to set up & manage a blog tour
Q&A



a blog touris. ..

guest appearances of you and / or
your book, on one or more relevant
blogs, during a time close to the
launch of your title



40 blogs in 40 days




Susan Albert has been a writing professionally for 20+ years, after a stint in higher
education as a faculty member and administrator. She worked in the Nancy Drew
and Hardy Boys series. She has written over 60 books. novels, with Bill or by
myself, | wrote over sixty books.

Susan now writes three mystery series: the China Bayles herbal mysteries, the
Cottage Tales of Beatrix Potter, and an Edwardian series with her husband Bill,
under the pseudonym of Robin Paige.



Donna Druchunas is a writer, knitter,
freelance editor, and independent publisher.
She has worked as an editor of both books
and magazines for trade, literary, and
nonprofit publishers. Between 1986 and 2000,

She was a book editor at Interweave Press
and also edited Spin-Off, the magazine for
handspinners. Donna has edited Shuttle
Spindle & Dyepot for the Handweavers Guild
of America. She has also been involved with
several literary magazines, including The Port
Townsend Journal and Assay. She is
currently a contributing editor for Pilgrimage.




Eric Maisel , Ph.D., is the author of more than thirty books. He is a California
licensed marriage and family therapist, a creativity coach, a columnist for Art
Calendar Magazine, provides regular segments for Art of the Song Creativity
Radio, and teaches Ten Zen Second techniques through lectures, workshops,
and teleseminars. He lives in San Francisco.



aggregating audiences

the blogosphere is big,
with most topics &
audiences represented

blogs tend to be audience

and / orto

topic / auc
to each ot

pic focused

lence related blogs tend to link
ner, increasing reach

blog “reac

1" IS measurable



blog tours vs. book tours

virtual, no travel

advertise on your book
site, blog(s) you'll be a
guest on

light coordination

exposure not limited by
geography or time

sell via links to online
book sellers or publisher
site

Inexpensive

actual, lots of travel

advertise in the local media
of the cities you’'ll be
traveling to

Intensive coordination
exposure is usually limited
by time & geography

sell at book signings and
by promoting book at retail
bookstores

expensive



setting up a blog tour

creating tools
research & screening
contact

scheduling

blog tour publicity
virtual appearances
monitoring



blog tour tools

template contact letters

tracking spreadsheet

author bio & photo

book cover art & book description
author statement

sample interview

purchase links & info



template contact letter

A

A

A

A

A

A

You may not always
have a real name to
work with.

Tailor this section for each
site. Include ISBN.

Tailor this section for
each audience.

Offer multiple approaches
to blog owners.

Sometimes it is easier to
provide links to existing
materials on your blog or
book website.

If you have a blog or book
website, include it here. It
is a good way for blog
owners to check you out.



tracking spreadsheet

Use a spreadsheet to track: Use a summary page to track:

* Blog name, URL by audience » Accepts, declines

» Contact info » Contacts — overall and by audience

e Status * Responses — overall and by audience

* Schedule dates * Response rates
» Special requirements l




author information



research

Look for relevant sites

A

with high authority.

Check out the blog &
sample posts.




scheduling considerations

research ' contact & appearances monitoring
&setup : schedule |
| | |
-2 mo release +2 mo

typical blog tour schedule

* Blogs may have varying requirements

* Blog owners may be slow to respond

» Allow time to publicize your blog tour

 The number of blogs you contact depends on the availability
of high traffic and high authority blogs in your topic space



publicize your blog tour

e online press releases
* blog or book web site
e Amazon

Susan Albert’s blog tour schedule on her
blog (left) and her Amazon blog (below).




approaches to appearances

B ¥

Guest blogger E-mail interview

» Blog owner gives author guest blogging privileges » Blog owner sends author questions

» Blog owner announces the author in a post » Author responds to questions via e-mail

* Author writes a guest post about the book » Blog owner posts the interview along with
* Author responds to comments author bio and book description

Author can respond to comments

@

Ps |

Book review

» Author sends blog owner chapters from or an advanced
copy of the book

* Blog owner writes a book review and posts it with links to
author bio and book purchase sites

» Author can respond to comments



caveats

* blog touring takes time:
— set up = 3-5 hours
— research = 4-8 hours per audience

— contact, schedule coordination = 2 hours per
blog site

— appearances, monitoring = 2-4 hours per site
 typical response rates are about 20-25%
e not all comments will be favorable



stay In touch!

Tom Masters
Orion Wellspring, Inc.

206.931.4656
tom.masters@orionwellspring.com
blog: www.futureperfectpublishing.com



